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3- Practical Exercises ikeal) lidadl —3
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1- Text Book 4 posal) loll el -1
Authors: Kevin Lane Keller il gl
Title: Strategic brand S Ol
management
Editor: Prentice Hall LU
Year of Edition: 2009 JERFA
2- Other Books s prip =2
Authors: Rik Riezebos Al
Title: Brand management Sl Ol
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Office Hours: Sl el
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